Chapter 3

Interviews
Our interest in doing the interviews was to get an insight on what Indian citizens perceive about
privacy. In order to understand the privacy perceptions, we kept the questions of the interview
to be open-ended and let the participants speak about their reactions. In this chapter, we discuss
about the interviews we conducted and the privacy results along with the insights from the interviews. Section 3.1 describes the sample that we had in the interviews; Section 3.2 describes the
methodology that we used in collecting data; Section 3.3 concludes with some of the takeaways
from the interviews.

3.1

Interview sample

We recruited participants through word-of-mouth from Delhi (in India) region. We completed 20
individual interviews lasting for about 120 mins each. We had 9 females and 11 males in the
interview. The participants were spread across various walks of life (e.g. age group, education, and
occupation). Table 3.1 gives some of the important demographics of the participants. Complete
screening questionnaire that we used for the interview with the results is presented in Appendix 1:
Interview - Background Questionnaire. We had about 88 questions in the interview. We define N
as the number of participants interviewed during the study.

3.2

Interview methodology

Administrator of the study met with the participants in di↵erent places (e.g. co↵ee shop, at participants home, etc.) and did the interviews. We used the screening questionnaire to select the
participants for the interviews. Figure 3.1 shows one of the interviews that we conducted in Delhi.
All 20 interviews were recorded, transcribed for our analysis. Questions were compartmentalized
into di↵erent sections like general privacy, mobile phone privacy, credit cards / ATM privacy, websites / Internet / online social networks, and government. Appendix 2: Interview - Questionnaire
gives the entire protocol that we used in the interviews. No personal information (name, email
address, etc.) that would re-identify any subject was recorded with the interview data. We used
randomly generated numbers to identify the subjects in our notes so as to maintain subjects’ pri8

Table 3.1: Demographics of the participants in the interviews. Values in the table are in percentage.

N=20
Percentages
Gender
Female
Male
Age
20 – 24
25 – 29
30 – 39
40 – 49
50+
Marital status
Single
Married
Education
Less than graduate
Graduate
Post graduate
Ph.D.
Professional
Occupation
Student
Work from home
Job in public sector
Job in private sector
Housewife
Business
Civil engineer
Journalist
Management
NGO

45
55
10
10
35
25
20
40
60
5
20
40
10
25
10
10
15
30
5
10
5
5
5
5

vacy. We got all the participants sign a consent form before taking part in the interviews and we
compensated all participants for their time and e↵orts. We collected the data in January 2011.

3.3

Interview conclusions

In this section, we present our analysis of general understanding and concerns about privacy;
awareness about privacy and technology; concerns about mobile phones; knowledge of privacy laws,
and privacy in various government projects; and knowledge of privacy issues related the Internet
and online social media services.
9

Figure 3.1: Picture of one of the interviews that we conducted in Delhi.

When participants were asked about privacy in general (Question: “When you hear the word
privacy, what comes to your mind?”), seven of them mentioned ‘privacy from other people,’ seven
mentioned some form of ‘information privacy’ (e.g. Internet, telephone, etc.), one mentioned ‘being
let alone’ and one mentioned there are multiple definitions of privacy and it is very complicated to
explain – e.g. “Everybody has a di↵erent definition of privacy.” “we define di↵erent spheres around
us and it would involve di↵erent levels of privacy.” While discussing what personal information
constitutes, most of the participants mentioned economic status or income, and their age. One
participant mentioned “I cannot share my phone number but can share my email ID.” Majority of
the participants thought privacy is going to become an issue in future; one participant mentioned
“I, being a student, do not consider privacy so important in life, but am sure that 10 years down the
line, it would hold tremendous importance for me. By then a lot would have happened in my life
that I would like to keep private to myself.” Other student participants had similar views. Another
participant who had a similar sentiment mentioned “In future, I don’t know how it will play. It is
a scary though for me because in future, 10 years down the line, there would be no concept like
personal, everywhere some or the other form of information will be available about you.”
Most participants were ignorant about various privacy issues related to the Internet and online
social media. For example, about 75% of the participants had never read the privacy policy on
any website that they interact with and about the same percentage of participants had never read
the privacy policy of a website before sharing his / her personal information. About 50% of the
participants have changed their default settings on a social network that they use. Participants were
unaware of their information on social networks and on the Internet – “I do not know where my
photos or information would be going online.” Another common behavior among participants were,
they changed their behavior online over the time (less concerned to more concerned) – “Initially I
had for all. Now the privacy settings are friends.”
One of the patterns, that we saw across participants was that, all of them felt very concerned
about financial privacy. About 75% mentioned that they don’t disclose any credit card details to
‘anybody’ over the phone. Fifty percent of the participants have not read the privacy policy of
their credit card and only one participant said that he / she has read the policy. About 50% of the
participants said no to “Do you think the ATM centers provide enough privacy for making money
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transactions?” We also believe that various financial organizations and media have played a great
role in creating awareness about the financial privacy issues to citizens. Most of them credited their
understanding of the issue to either financial organizations or the media – “No, I never give credit
card details to anybody over the phone. All credit card agencies have instructed not to give credit
card details to anyone on phone so I do not.”
While discussing about the awareness and existence of privacy laws and various government projects
in India, a common reaction was “Yes government has all kinds of information but under various
heads, it is not consolidated.” Participants, in general assume the government to protect them and
take care of their information, for example, one participant, said “The government is not expected
to auction my personal information to anybody and everybody. If at all anyone gets an access, it will
definitely bother me.” More number of participants were aware about the UID project compared to
NATGRID project. One of the participant mentioned “It is important to have this kind of facility
in our country. It is police / security project.” regarding NATGRID.
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